


Rootless
Rootless is a Casual Dining Restaurant that has a mission: bring freshly harvested food 

to the heart of NYC.

By having an in-house hydroponic garden open to our guests we create a way to build 
a new relationship between people and the food we eat. 

We serve fresh and sustainable products harvested daily in our restaurant to prove that 
even in the smallest leaf you can find not only an unbelievable flavor but a new way 

to experience food.



USP

● In-house Hydroponic Garden
● Sustainable Products
● Tasting Guided Tours
● Unique Menu focused on produce 

grown in-house





"We do not see food 
as fuel but as a way 

to connect."



Why Hydroponics?
In solving the problem of growing enough food and fast we created dozens of others. 

Rainforest destruction, widespread pesticide use, food waste and unsustainable methods 
of distribution.

Hydroponics is an efficient option for growing fresh produce in the city, as it is clean 
and year-round cultivation without need for soil or pesticides.

This technology gives us a fresh, new opportunity to grow what we eat, explore flavors 
and contribute for a more sustainable world.



Service / Products

● Casual Dining Restaurant
● In-House Hydroponic Garden
● Menu focused on Produce grown in-house
● Indoor Gardening Workshops
● Guided Garden Tastings with Prix Fixe Menu and Wine Pairing



Guided Tasting

Guided tours in our garden with Herbs Tasting and a Champagne Pairing followed by 
a special Prix Fixe Menu with Wine Pairing



Workshops

Every month we open our doors for workshops where you can learn how to grow your 
own Hydroponics



Restaurant

58 seat restaurant with open kitchen and all glass hydroponic garden



The Garden



Restaurant



Demographics 
Millennials age 25 - 37





Market 
The Global Hydroponics market is expected to grow from $226.45 million to reach 
$724.87 million by 2023 with a CAGR of 18.1%. 

High initial investments, complexity in technologies are some of the restraints hindering 
the market growth. On the other hand, decrease in arable land, growing population 
coupled with rising demand for food, and technological advancements in 
in hydroponics are some of the factors boosting the 
market growth. In addition, increasing research & 
developments investments, raising adoption of vertical 
farming are propelling this growth together with a 
consumer awareness and increasing search for more 
sustainable services and products.



External Marketing - Farmers Market



Cooking Schools



Internal Marketing - Apron / Napkins



Gifts / Product Packaging





5-year Projection



Local Organic Farming

Fresh Products

Sustainability

New Concept into the Market

Labor Intensive

Urban Farm-to-Table Trend

Expand Concept

High Initial Investment

Complexity in Technology

SWOT



“Every aspect of our lives is, in a sense, 
a vote for the kind of world we want 

to live in.” 

Frances Moore Lappéauthor


